The purpose of this article is to carefully examine the concept of destination image with the goal of designing more appropriate and rigorous techniques for its measurement 
To capture all of these components, a combination of structured and unstructured methodologies should be used to measure destination image.
A CONCEPTUAL FRAMEWORK FOR DESTINATION IMAGE MEASUREMENT
The conceptual framework developed for destination image by Echtner and Ritchie ( 1991 ) is illustrated in Figure 1 . Essentially, the framework consists of three continuums: (1) attribute-holistic; (2) functional-psychological; and (3) common-unique. Each of these components is briefly explained in the discussion which follows. For a more detailed understanding of the process used to develop this conceptualization, the reader should refer to the original article.
The attribute-holistic continuum is based on research concerning the nature of human information processing from the fields of psychology and consumer behavior. In essence, it has been proposed that any product is Figure 2 .
Figure 2 also provides an example of the functionalpsychological continuum of destination image. Several researchers of product image, most notably Martineau (1958) (Reilly 1990) 
Development of Scales
A comprehensive procedure for developing scales has been outlined by Churchill (1979) . The eight steps involved in this process and the recommended techniques to accomplish each step are presented in Table 2 . Issues of content validity, dimensionality, and internal consistency are addressed in the first four steps of scale development, and reliability, criterion validity, and construct validity are dealt with in the last half of the procedure. Figure 1 . The standardized scales developed were used to measure the attribute-based and common components of destination image along both functional and psychological dimensions. Accordingly, common functional and psychological attributes were specified as the domain of the construct for the scale development.
The second step in the procedure was to generate items which capture the domain as specified in Step 1. At issue at this point was ensuring the content validity of the measurement instrument. By using more than one of the techniques suggested in Table 2 ( Step 2), the likelihood of producing a complete list of items to describe the concept is increased. format. These scale items comprised the second section of the questionnaire.
Step 3 (data collection) and Step 4 (purify measure) are described in the discussions of data collection and data analysis which follow.
DATA COLLECTION
The initial questionnaire was pre-tested on a sample of students (N = 30) and several modifications were made.
The (Churchill 1979 Table 3.   TABLE 3 FINAL RESULTS OF FACTOR AND RELIABILITY ANALYSES *Formula used to calculate total scale reliability (Nunnally 1978 As depicted previously in Figure 1 , the components of destination image were envisaged to fall within three continuums -attribute-holistic, functional-psychological, and common-unique. Since it is difficult to deal in three dimensions, Figures 3a, 3b, The open-ended questions, on the other hand, supplied data for the right side of the figure. Data from Question 1 primarily produced the functional holistic image, while the responses to Question 2 provided the psychological characteristics of the holistic image. An exception was reggae music, which was a frequent response to Question 1, but was seen to be more psychological in terms of its contribution to the overall atmosphere of Jamaica.
In Figure 3b, 
